Abstract
Introduction
From an economic and social point of view, the development of travel and tourism industry is reflected in an increasing demand of the population for an ever-increasing range of consumer goods and services, a demand that stimulates the manufacturing and service sectors, leading to an increase in economic activity and consumption, independent of the normal evolution of market trends. As a consequence, this increase in tourism consumption, caused by massive seasonal movements of the population towards certain destinations of tourist interest and increasing the number of visitors, is favourable to the complex development of the economy of some tourist areas and of the economic ensemble of the countries which are developing their tourism industry.
In other words, in line with the increase in the demand for tourist services, a distinct offer of services has gradually developed, whose volume and structures imposed the organization and continuous improvement of an economic and organizational program able to guide the services provided by tourists. According to the steps, a tourist travels from the permanent residence to the destination and back, e.g. there is a complex of activities designed to meet the various consumption needs.
The growing volume and complexity of tourism services have generated the development of a real tourist industry that justifies treating the phenomenon of tourism as a distinct branch of the growing economy in the world. By its nature, the tourism phenomenon is a particularly complex, with profound social, political, cultural and economic implications. Unlike other service sectors, the tourism industry remains a consequence whose development at each stage can only be ensured in close correlation with the levels of development of other branches of the world economy.
The Development of the Travel and Tourism Industry
The travel and tourism industry is one of the largest and fastest growing sectors in the world, with economic growth in 2017 (4.6%) outpacing that of the global economy (3%) for the seventh year in a row, as well as all other major industrial sectors. This means that travel and tourism industry GDP growth was 50% higher than that of the global economy. In the same year, it employed 313 million people across the world, equivalent to 1 in 10 jobs, and generated 10.4% of global gross domestic product (GDP). [ICAO, 2018] In 2017, there were 1.322 billion international tourist arrivals -an increase of 7% compared to the previous year, and the strongest growth rate for seven years.
[ICAO, 2018]
Fig. 1. International Tourist Arrivals in 2017
Source: ICAO (2018), "Travel and Tourism a Force for Good in the World," accessed November 7, 2018, https://www.icao.int/Meetings/iwaf2018/Documents/Travel%20and%20Tourism.pdf By 2030, it is estimated that there will be 1.8 international tourist arrivalswhich means an average of 5 million people crossing international borders every single day. [ICAO, 2018] As powerful as the travel and tourism sector is in terms of its reach and economic impact, it is unique in the diversity of its composition. Stakeholders in travel and tourism range from global hotel chains, cruise lines and seaports, and airports and airlines turning over billions of dollars every year, to individuals running a bed and breakfast, teaching a cooking class or leading a tour through their local community. Thinking of the industry in such a way allows us to picture not only the vast economic impact that it has at the global level, but also to consider the life-transforming effects it can have on real people in destinations across the world. [ICAO, 2018] Looking to the next decade, 100 million new jobs could be created in the travel and tourism sector by 2028 -64.5 million of these will be in the Asia Pacific region, with 35 million in China and 10 million in India. [ICAO, 2018] The travel and tourism sector accounted for 10.4% of global GDP and 313 million jobs, or 1 in 10 jobs globally in 2017. With 4.6% GDP growth in 2017 -the highest rate since 2011 -the travel and tourism sector outperformed all other major global economic sectors, with manufacturing coming in second place with 4.2%, and financial services lagging behind with 2.5% industry sector growth. [ICAO, 2018] With the right regulatory and policy environment, including support from governments, travel and tourism industry has the potential to create tens of millions of new jobs by 2028. [ICAO, 2018] The travel and tourism industry grew faster in 2017 than every other major economic sector, including financial services. [ICAO, 2018] The USA received the greatest direct and total contribution to GDP from travel and tourism industry with $509.4 billion and $1501.9 billion respectively in 2017. China is forecast to overtake in both categories by 2028. [ICAO, 2018] According to aviation, a new record was established -4.1 billion passengers were carried by the aviation industry on scheduled services in 2017, indicating a 7.1% increase over 2016. This figure is expected to almost double by 2036, with 7.8 billion people predicted to be travelling by air each year, 55% of international tourists travel to their destination by aircraft. [ICAO, 2018] Cruise travel is on the rise, with 27.2 million passengers expected to set sail in 2018. In 2017, 25.8 million passengers cruised, representing 4.5% growth on 2016.
[ ICAO, 2018] Overall growth in the cruise industry (64%) has exceeded that of the general global tourism sector (45%) over the past 10 years. [ICAO, 2018] In 2017, the hotels and resorts industry generated $878 billion in revenue and employed 4.3 million people. [ICAO, 2018] The travel and tourism industry directly contributed $2.6 trillion -equivalent to the size of the UK economy -to global GDP in 2017, or 3.2% of global GDP. [ICAO, 2018] In 2017, travel and tourism industry's total (including direct, indirect and induced impacts) contribution to global GDP was $8.3 trillion, equivalent to 10.4%. [ICAO, 2018] International tourism receipts calculated as expenditure by international visitors on accommodation, food and drink, entertainment, shopping and other services and goods, amounted to $1.22 trillion in 2017. [ICAO, 2018] Travel and tourism industry is a major contributor to international trade in services, with global visitor exports, the amount brought as a contribution by visitors to the country they visit generating a record $1.5 trillion in 2017. This is equivalent to an average of $4 billion a day, almost 7% of total exports and 30% of total world services exports. Global visitor exports should grow by 3.9% in 2018, and by 4. The travel and tourism industry yields significant economic and social benefits around the world, and possesses the power to change people's lives for the better by driving economic growth and development, reducing poverty through the provision of livelihoods, and fostering tolerance and peace through intercultural exchange and understanding. The sector has demonstrated strong and continued growth in the number of people travelling internationally each year, as well as its economic impact over the last six decades. Future predictions suggest that the sector will continue to grow in size and significance, amplifying its opportunity and responsibility to act as a force for good in the world. [ICAO, 2018] While strong, sustained and diversified growth in travel and tourism industry is positive, high growth rates require all stakeholders at destinations to consider how to grow tourism responsibly and sustainably. Successful sustainable tourism strategies should move from promotion to broader destination planning and management, and look to the long-term to ensure quality engagement, preservation of natural and cultural resources, and the spread of tourism benefits to all. [ICAO, 2018] The travel and tourism sector requires the hotels and resorts industry to provide accommodation for people visiting new destinations, and the revenue his generates contributes to the sector as a whole. In 2017, the industry generated $878 billion globally in revenue, and employed 4.3 million people across 739,000 businesses. Over the past five years (to 2017), they estimate that the industry has grown by 3.2% per year, thanks to improved global economic conditions and the resulting boost to consumer confidence and increased travel. [ICAO, 2018] It is estimated that the hotel industry is comprised of 17.2 million rooms, and that branded hotels have 53% of the market. The leading branded hotel companies, including IHG, Marriott, Hilton, Wyndham and Accor Hotels account for nearly one quarter of the total open branded rooms [ICAO, 2018] In line with the travel and tourism sector as a whole, the hotels and resorts industry expects growth in the future thanks to improving global economic conditions resulting in higher GDP and more disposable income, as well as demographic shifts such as the growth of the middle class and an ageing population that has the desire and means to travel. [ICAO, 2018] Travel and tourism industry and its related industries clearly contribute to the economic and social development of a nation, by driving economic growth, creating jobs and wealth, fostering trade and encouraging investment. The emergence of a tourism sector within a country offers the opportunity to acquire business or language skills thanks to newly realised entrepreneurial and other professional opportunities, resulting in human capital development, and upward social mobility. [ICAO, 2018] The travel and tourism industry investment in 2017 was $882 billion, or 4.5% of total investment. It should rise by 4.8% in 2018, and by 4.3% over the next ten years, reaching $1,408.3 billion in 2028 (5.1% of total). [World Travel and Tourism Council, 2018] As the world becomes more connected and more focused on travel and tourism industry, innovative business models become crucial to the development of tourism. At the same time, particular attention must be paid to the challenges and threats that characterize the development and growth of the tourism industry.
New Technology Trends in the Travel and Tourism Industry
The advent of technology is fostering a change in the travel and tourism industry regarding how companies interact with customers. Consequently, travel companies are adopting various technologies to improve operational efficiencies and meet customers' expectations. [Global Data, 2018] The trends to watch out for in the travel and tourism industry in 2018 are [Global Data, 2018] :
 Augmented and Virtual Reality (AR and VR): The past few years have seen an increase in AR or VR popularity among travel and tourism companies, and the trend is set to continue. These technologies are being used either for content marketing or to enhance the customers' experiences. For example, airlines have started using VR technology to show travellers the cabins in advance, in order to increase ticket or ancillary services sales.  Artificial Intelligence (AI): AI is behind many evolving technologies and innovations in the travel and tourism sector. The ways in which it helps the industry can be classified into three major categories: Machine Learning, ChatBots or TravelBots, and Robots. Thanks to AI, operations which usually require human intervention and a lot of time to learn new skills can be automated, thus speeding up processes, while improving quality and performance, and decreasing costs.
 Internet of Things (IoT): IoT has a lot of potential to shape the future of the travel and tourism industry, and companies have started to realize that. An example of an industry player using IoT to reduce anxiety and stress levels associated with lost bags is Lufthansa. Passengers can track their baggage via a link found on their mobile boarding pass in the Lufthansa app.
 Voice Technology: Voice technology is another digital novelty that is beginning to disrupt the travel and tourism sector, as more and more customers switch from typed-in search to voice interactions. More and more hotels have started experimenting with voice-activated devices.
 Wi-Fi connectivity: When travelling, people want to always be connected, either to get destination ideas, options regarding places to visit or eat, find directions to points of interest, or share their experience with friends via social media or other connectivity platforms. As a result, investing in network services helps companies offer a more seamless and highly personalized experience to customers, boosts operational efficiency, real-time decision making, strengthens the physical (via CCTV) and the cybersecurity, along with data privacy.
 Wearable devices: Despite a sluggish start, travel and tourism companies are gradually using this technology to offer customers a more personalized and united experience. For instance, the Walt Disney Company deployed a wearable, customizable, RFID-equipped MagicBand, which connects to the theme park infrastructure, to reduce waiting times and track guests' locations and activities.
Another is Blockchain, specifically crypto-currencies. This nascent technology, which allows for decentralized and secure storage and sharing of information, has the potential to increase trust while minimizing friction and corruption. [World Economic Forum, 2018]
The Importance of Visitors for Travel and Tourism Industry
The importance of visitors is a value factor for travel and tourism industry, as the number has increased in 2017, Bangkok was visited by 20 million tourist followed by London with 19.80 million and Paris with 17.50 million. In 2018, the number is estimated to grow with 19.5% in Istanbul followed by Bangkok with 9.8% and Kuala Lumpur with 7.5%.
In other words, there are so many interesting and beautiful places to discover in the world. Some countries have a larger tourism industry than others, but just about all of them have something to offer.
In 2018, the following countries are among the most visited in the world: Competition model in a tourism destination is determined by seven factors: colocation, associationism, competition, cooperation, strategic management, coentrepreneurship, and co-production. [Channoi & Clemes, 2018] The tourism offer is very important for the business tourism sector, along with the existence of adequate venues, facilities and support services. [Marques, 2017] Tourism is very closely linked to culture and civilization, among them establishing an interdependent relationship. [Jelev, 2016] The economic climate along with the economic policies that are applied to the destination could directly or indirectly encourage the development of the tourism sector and thus increase tourism income. [Antonakakis & Dragouni, 2018] Tourism offers a combination of products and services which need to be customized based on the preferences of different market segments. [Mehran & Olya, 2018] Various big data have been applied to tourism research, making a great improvement. [Li & Xu, 2018] Innovation is a critical factor in the success of destinations competing for tourists against other destinations. [Zach & Hill, 2017] Tourism has long been claimed as a crucial force shaping globalization, while in turn the developments of the tourism sector are under the influences of growing interdependence across the world. [Song & Li, 2018] Travel safety is a critical issue to most tourists, while the peacefulness level of travellers' country of origin is an important key factor for understanding different travel behaviours and safety perceptions held when going on an international trip, namely, regarding involvement, risk and safety/insecurity perceptions. [Seabra & Kastenholz, 2018] The biggest risks in the travel and tourism industry at global level are related to geopolitics, terrorism, uncontrolled spread of epidemics, data sharing and security. These risks can have severe repercussions on the tourism industry, whose development depends directly on providing a safe travel experience. Security-related events have had a strong impact on the affected tourist destinations and have been particularly affected by the decrease in the number of tourists and the drastic decrease in revenues from this economic activity. Thus, it focuses on identifying innovations, technological and infrastructure development at local, regional, national level to facilitate travel conditions with improved security measures.
Conclusions
In conclusion, the travel and tourism industry is very important for most countries in the world, having a prime place in the economy due to the high income it brings.
Tourism development policies in the world are increasingly important for developing countries. Not only have they introduced a new sector into the country's economy, but they have achieved macroeconomic objectives. That is why most countries concentrate their efforts on attracting foreign tourists, in order to increase the country's foreign reserves.
Tourism has a special importance in meeting the material and spiritual needs of the people. It contributes to restoring the body through rest, recreation, movement, balneo-medical treatments, manifests itself as a means of educating people, it favours the exchange of ideas, the knowledge of tourists and the local population.
Tourism also has influences on the environment and its components, both positive and negative, and tourists must learn to protect the environment. At the same time, it acts in the direction of enhancing ties between nations, knowing people and peoples and helping maintain peace in the world.
More and more tourists begin to look for vacations as more than just a break in the office. A journey means opening the mind and gaining new experiences. That's why the number of tourists who want to travel to exotic places is simply growing, just different from what they are accustomed to seeing in the areas where they live and want to see more.
In this case, the new trends in the travel and tourism industry are:  Responsible and sustainable tourism;  Wellness tourism;  Millennial travellers;  Family holidays;  Adventure holidays;  Food tourism;  To travel single.
